
2014 Spare the Air Campaign 

Lisa Fasano 

Public Outreach Committee 

October 30, 2014 

AGENDA:  4 



Advertising  

ÅNew TV Commercial 
 

ÅRadio, print, online, outdoor, in-store  

and transit ads 
 

ÅIncreased percentage of multicultural 

placements with TV, radio, online and print ads 

 

ÅBike outreach in 32 locations 
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Social Media Advertising 

ÅFacebook online ads  

ï10,130,818 impressions  

ï9,485 clicks 

 

ÅFacebook sponsored posts 

ï12,287 impressions 

ï210 clicks 
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TV 



Advertising 



STACommuteTips.org 

ÅOver 42,000 visits & 90.2% new visitors 
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Additional Campaign Sites 

ÅSparetheAirNow.org  

ï1,017 visits  

ï1,291 pageviews 

 

 

 

ÅEmployersSparetheAir.org  

ï1,125 visits 

ï1,413 pageviews 
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Media Relations 
 

ÅResponded to 10 Spare  
the Air Health Alerts 
 

ÅPublicity value of coverage 
= $3,184,865 

 

Å1,900 stories 
ï930 broadcast (TV & radio)  

ï908 online 

ï62 print 
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Social Media 

ÅSocial media impressions  
ïTwitter: 8,163,426 

ïFacebook: 196,896  
 

ÅNew Twitter & FB 
followers            
ïTwitter: 691             

ïFacebook: 162 
 

ÅGenerated 6,664,344 more 
Twitter impressions in 2014 
than 2013 
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