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2015 Campaign 
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Multi-lingual Advertisements 
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Television & Radio Ads 

Insert The Beard 

The Beard: https://www.youtube.com/watch?v=kKphDGNjpdw  

https://www.youtube.com/watch?v=kKphDGNjpdw


Television & Radio Ads 

Andy Washburn TV spot 

Andy Washburn: http://www.youtube.com/watch?v=jhfmOfqkEWo  

http://www.youtube.com/watch?v=jhfmOfqkEWo


Advertisements 
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Campaign Websites 
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Media Relations 



Social Media 

• Currently on 10 social 

media sites 

• Regularly posting on 

sites  

• Growing audiences 

• Thousands of 

impressions each 

week 
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Employer Outreach 
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Employer Outreach 
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Next Steps 

• In-language media 

meetings 

• STA campaign will run 

June-October 2015 

• High and low-profile 

presence 

• STA community 

events  
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Community Engagement Office Update 

Luz Gomez and David Ralston 

Community Engagement Managers 

Public Engagement Committee 

 June 4, 2015 

 

AGENDA:  5 



Community Engagement  

Office Overview 

 Educate and engage the public on Air District 
activities and programs 

 Increase public awareness and understanding of the 
roles the public, business community and the Air 
District have in reducing air pollution   

 Facilitate ongoing dialogue with community groups 

 Relationship building with stakeholders 
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Luz Gomez’s  

Staff Responsibilities 

4 

 Assist Divisions with Public Participation Plan 
Implementation 

 Community Council 

 Partnerships with climate oriented advocacy groups 

 Manage Spare the Air Resource Teams  

 Manage sponsorships 

 Host international visitors  



David Ralston’s  

Staff Responsibilities 

 Assist Divisions with Public Participation Plan 
Implementation 

 Community Grant Program 

 Partnerships with health risk oriented advocacy groups 

 Partner with MTC on Spare the Air Youth/YES Conference 

 Host student and education groups 

 Track and update PPP 
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Public Participation Plan Update 
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 Staff has made key progress on various implementation 
actions, including: 

o Assisting in development of streamlined webpages for greater 
clarity and accessibility and ensured web content translation in 
multiple languages 

o Facilitating interpretation services at public meetings and 
workshops (including service in Lao and Punjabi) 

o  Assisting in launching the online complaint system and 
developing an enhanced public comment system for 
new/modified facility permits  

o Proactively engaging and developing contacts with community 
stakeholder groups early to provide education and incorporate 
input on air quality issues  

 



Recent Activities 

 Public Workshops 
o Draft Regulation 12, Rule 15: Petroleum Refining 

Emissions Tracking and Draft Regulation 12, Rule 
16: Petroleum Refining Emissions Analysis, 
Thresholds and Mitigation 

o Proposed Amendments to Regulation 6, Rule 3: 
Wood Burning Devices  

 Meetings  

o Bay Area Environmental Health Collaborative 

o Milpitas Informational Meeting on Odors 

 Speaking Events 

o Contra Costa Community Sustainability Advisors  

o Contra Costa County Community College 

o Niles Rotary Club 
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Upcoming Activities 

 Implementation of new programs 
o Community Council  

o Community Grant Program 

 Program Oversight/Development 
o Expand the Spare the Air Youth Program 

o Manage the Spare the Air Resource Teams 

 Engagement Activities 
o Partnerships with community, health and climate change-oriented 

organizations 

o Assist internal divisions with outreach and engagement needs 
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Approval  
of Contract for 
Graphic Design 

Lisa Fasano 
Communications Officer 

Public Engagement Committee Meeting 
June 4, 2015 

AGENDA: 6  



Background 

 Graphic design elements used 
more now to communicate Air 
District messages 

 Graphics used in social media 
messaging 



RFQ Proposals 

 Communications Office recently completed  
RFQ process for graphic design services 

 Proposals were reviewed by: 
o Communications Officer 

o Communications Manager 

o Public Information Officer 
 

 Ten RFQ proposals were received  

for Graphic Design Services 
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Evaluation 

 Graphic design firms ranked by: 
o General qualifications 

o Quality of work 

o Experience with government agencies 

o Familiarity with Air District 

o Work samples 

o References 

o Cost 
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Evaluation 

Proposal Ranking 

 Envall Design ranked highest 

 

 
 

 Firedrill ranked second highest 
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Staff Recommendation 

 Recommend Board of Directors approve the following: 
o Appropriate up to $125,000 total for graphic design work with top ranked firms: 

• Envall Design 
• Firedrill 

 Funding for contract(s) comes from the  
following sources: 
o Spare the Air Every Day 

• Congestion Mitigation Air Quality (CMAQ)  - $12,500  
from the 2015 budget 

• Transportation Fund for Clean Air (TFCA) - $12,500 from FYE 2015 
• Congestion Mitigation Air Quality (CMAQ)  - $30,000  

from the proposed FYE 2016 budget 
o Winter Spare the Air  

• General Revenue - $35,000 from the proposed FYE 2016 budget 
o General Revenue - $35,000 from the proposed FYE 2016 budget 
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Overview 

Bike to Work Day 

• Encourages bicycling to 
work 

• Promotes mode shift 
commuting by bike 

• Supports bicycle safety 
for those who 
commute by bike 
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Outreach 

Frank Ogawa Plaza, Oakland 

Thursday, May 14 

• Conducted a BTWD survey 

• Drawing for Spare the Air 
bike jerseys  
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Social Media 
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Survey Results 

  

161 Surveys 

Gave away 8 
Jerseys 
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Survey Results 

59% 17% 

15% 
8% 1% 

How often do you bike to work?  

Everyday

Once a week

Once a month

Only on Bike to Work
Day

First time
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Survey Results 

70% 

30% 

Are there bike amenities at your work? 
Yes No
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Survey Results 

57% 15% 

2% 

4% 

11% 
2% 9% 

How do you normally get to work?   

Bike

Public Transit

Walk

Carpool

Drive Alone

Bike+Walk

Bike+PublicTransit
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Survey Results 
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1-5 times 6-10 times once a week or more!

How many more times will you commit to 
commuting to work by bike in 2015?  
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