
2014 Spare the Air Campaign 

Lisa Fasano 

Public Outreach Committee 

October 30, 2014 

AGENDA:  4 



Advertising  

• New TV Commercial 
 

• Radio, print, online, outdoor, in-store  

and transit ads 
 

• Increased percentage of multicultural 

placements with TV, radio, online and print ads 

 

• Bike outreach in 32 locations 
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Social Media Advertising 

• Facebook online ads  

– 10,130,818 impressions  

– 9,485 clicks 

 

• Facebook sponsored posts 

– 12,287 impressions 

– 210 clicks 

 

3 



TV 



Advertising 



STACommuteTips.org 

• Over 42,000 visits & 90.2% new visitors 
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Additional Campaign Sites 

• SparetheAirNow.org  

– 1,017 visits  

– 1,291 pageviews 

 

 

 

• EmployersSparetheAir.org  

– 1,125 visits 

– 1,413 pageviews 
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Media Relations 
 

• Responded to 10 Spare  
the Air Health Alerts 
 

• Publicity value of coverage 
= $3,184,865 

 

• 1,900 stories 
– 930 broadcast (TV & radio)  

– 908 online 

– 62 print 
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Social Media 

• Social media impressions  
– Twitter: 8,163,426 

– Facebook: 196,896  
 

• New Twitter & FB 
followers            
– Twitter: 691             

– Facebook: 162 
 

• Generated 6,664,344 more 
Twitter impressions in 2014 
than 2013 
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Social Media 



Employer Outreach  

Pilot Programs 
• Pilot ‘Lunch and 

Learn’ Event at Roche 

Diagnostics 

– 78 attendees 

– 47 pledged to try 

commute alternatives 

• Carpool program at 

Hacienda Business 

Park is in progress 

• HGST in planning 

stages  

• Alameda County 

event pending ‘green 
light’ 



Commuter Benefits Program 

• Advertising targeting employers and employees 
 

• Outreach to local government, media, business 

organizations, transit agencies, sustainability interest 

groups and influencers 
 

• Ongoing outreach to non-English media,  

consulates and affinity groups 
 

• Facilitated two live webinars on                              

July 29 and September 17                                       

with a total of 471 participants 
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Commuter Benefits Program 

• Produced and promoted 

informational video 

 

• Developed online tutorials 

for each option 
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Community Events 

• 70 events 

• 10,604 Visitors 

• 3,718 AirAlert Signups   
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Results 
Survey results show: 
  

• DECREASE in the number of motorists  
driving alone in their car 
– 2012 = 55.1% 

– 2013 = 52.7% 

– 2014 = 49.7% 

 

• INCREASE in the number of motorists  
who carpool 
– 2012 = 20.7% 

– 2013 = 20.8% 

– 2014 = 25.9% 
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2014-15 
Winter Spare the Air 

Campaign 

Kristine Roselius, Communications Manager 

October 30, 2014 

Public Outreach Committee 

AGENDA:  5 



Outreach 

• Stronger messaging 

– Media relations 

– Social media 

– Grassroots outreach 

– Door to Door outreach 

– Advertising 
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Outreach 

• High impact connection with 
health effects of wood burning 

• Direct connection between effects 
of second hand cigarette smoke 
and wood smoke 

• Targeted ‘hot spot’ outreach 

• Significant increase in outreach to 
non-English speaking communities  
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Advertising 

4 



Television 



Outreach Placement 
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Media Outreach 

• Focused on new hard-hitting campaign 

• Work with physicians and partners to 
spotlight specific health impacts  

• ‘Local flavor’ stories on why people are 
choosing not to burn at all 
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Social Media 

• Use social media to educate residents on the 
health effects of wood burning  

• Leverage anti-wood smoke influencers  
to spread campaign awareness 

• Showcase partners and health experts 
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Alert Notification 

It’s your air, protect it 
– Call 1-877-4NO-BURN 

– Check the burn status at  
baaqmd.gov or sparetheair.org 

– Sign up for email or text AirAlerts  
at sparetheair.org 

– iPhone/Android app 

– Sign up for phone alerts at  
sparetheair.org or by calling  
800-430-1515 
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Southern Alameda County 
Spare the Air Resource Team 

 Shuttle 101 Webinar for 
employers 
o Presentations by: 

• Wendy Silvani, Silvani Transportation 

• Connie McGee, Enterprise Rideshare 

• David Chu, Ridepal 

o Recorded for viewing online 

 Pop-up Bike 
 Festival support 
o Kennedy Elementary School (Newark) 

o Irvington High School  (Fremont) 
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Tri-Valley Spare the Air  
Resource Team 

 Idle Free Tri-Valley 
o Website launch 

o Online pledge form 

o Over 1,500 pledges since September 
2012 

 Tri-Valley Commuter Cup 
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Value Added 

 Seed innovative ideas and projects 

 Projects are institutionalized in local 
communities 

 Air District gains a local presence 

 Spare the Air message spread locally 
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Resource Team Contract 

 Staff completed Requests for Proposals process in May 
2012  

 Community Focus was the selected contractor 

 Community Focus key to facilitating and implementing 
projects  

 Final contract year extension 

 Staff will issue new RFP this fall 
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Staff Recommendations 

 Board of Directors approved a three-month 
contract amendment for $76,000 on June 18, 
2014  

 Recommend Board of Directors approve 
contract amendment for $151,000 to complete 
the contract year 
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